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Notes:

1. The total graduation credits for the four-year continuing education program in this department amount to 128 credits, including 36 university-required credits, 12 college-required credits, 62
department-required credits, and at least 18 elective credits.

2. Among the minimum 18 elective credits mentioned above, up to 6 credits can be recognized from cross-department electives (including interdisciplinary micro-credit courses and inter-university
elective courses).

3. Oft-campus internships are awarded 10 credits per semester. Internship grades are assessed based on proof of internship issued by the company and the submitted internship report.

4. The number of credits taken per semester shall comply with the regulations set forth in the university's course selection guidelines for continuing education program students.

5. Prior to graduation, students must not only complete the required graduation credits but also meet the graduation requirements established by the department.

6. %k Means the scheduling of general education courses will be adjusted based on the number of classes.
() indicates the minimum required credits.
General education courses refer to elective courses offered by the General Education Center.




