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Research Method
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Seminar in Hospitality Management (I)

B & +7 7 7# Quantitative Methods
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Seminar in Hospitality Management (II)
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Digital Marketing Management Research in Hospitality Industry

B A4 ?\/}g—,?mﬁgm
Research in Human Resources Management in Hospitality
Industry

LBy
Research in Foodservice Management

g
Hotel & Lodging Management Research

RO RN S 9y

Mind Science and Behavioral Science in Hospitality Research

N TET IS
Sustainability and Revenue Management in Hospitality
Industry

[

Qualitative Research

BAIRIFAEF R
Service Science Research in the Hospitality Industry

B pATEE B Y
Research in Hospltahty Financial Management

Br g EI Ry BRI AT
Business intelligence in hospitality industry and Advanced
Statistics

BREME R
Research in Hospltahty Brand Management

R
Entrepreneurship Management of Hospitality Industry
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BB L (2)
Seminar in Hospitality Management (11I)
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Master Thesis
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BRI Y
Research in innovation and Creativity of Hospitality
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Research in Hospitality Chain Management

BAPAIFFT A TS
Analytics and Application of Finance Information in Hospitality
Industry

FERESFYL
Research in Consumer Behavior

CRCE R N Y ol
Study of Hospitality Organizational Behavior

EkpEEyDE
Hospitality Enterprlse Diagnosis

PR T
Hospitality Technology Strategy

A AR H 22 LufpF® ¥ Research in Hospitality Leadership

KR SR ELV
Research in Strategic Management in the Hospitality Industry

BRI PR
Research in Hospitality Investment Management

REE B A7 %
Research Issues in Customer Relationships

B g F @A & Y
Research in the Hospitality Industry Digital Transformation




