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National Kaohsiung University of Hospitality and Tourism
Ph.D. Class of Graduate Institute of Tourism Management
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Applicable to Students Who Registered after Academic Year 2024
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The Ph.D. degree students should complete the following courses.
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Capstone Courses Core Elective Courses

pod iE 2 AT
Free Elective Courses
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Qualitative Research
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Course Code Credits/hours Course Title Semester Offered
C20001 33 = k25,00 —
58C2201 » # Research Methodology 1% semester
C20002 3/3 Bar g o -

24 gemester
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Independent Research (IT)

20004 33 Issues on Tourism and Hospitality 2" semester
C20003 33 BEBES2° -t
58C2203 >3 Advanced Quantitative Methods 3 semester
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20005 073 Independent Research (I) )
20006 03 b= 3 (1) i

1% 8 342 (Capstone Courses)

B2 6 B 4 (6 credits)
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Course Code Credits/hours Course Title Semester Offered
20007 6/0 Dissertation )
1% 3% 12 A% (Core Elective Courses) : &2 9 § 4 (9 credits)
% 8.k E %7 ¥ Tourism and Recreation Program
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Course Code Credits/hours Course Title Semester Offered
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Course Code Credits/hours Course Title Semester Offered
Ethics in Tourism Industry
RRAY PRy ;
21002 33 Recreation Operations Management
5z 3‘ q_? ? TW,{Z‘I 7= )
21003 33 Transportation Operations Management
* %4 Ez4%E Food and Beverage & Hotel Program
R S PP LA W
Course Code Credits/hours Course Title Semester Offered
Bk A F G
€21001 33 Ethics in Tourism Industry i
B sz ‘ ? 19 ,g:r e
C22001 3/3 Hospltahty Operatlng and Management -
Research
B Fp G
(22002 3/3 Lecture on Hospitality Industry -
Management Theory
x rEHEE(IHEL > F3H L RA)
English-taught Program
Y LY T T Feks
Course Code Credits/hours Course Title Semester Offered
PES X 1
€21001 33 Ethics in Tourism Industry i
ARFEEFE LS
C20102 3/3 Lecture on Sustainable Tourism -
Development
G E G
>8C2013 33 Marketing Management ©0
p o iF 12 3A2(Free Elective Courses) ; &2 15 £ £ (15 credits)
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Course Code Credits/hours Course Title Semester Offered
BLEPRIEE L&
€20101 33 Lecture on Tourism Service Management )
A ETE 3%
C20102 3/3 Lecture on Sustainable Tourism -
Development
Bk T4 %
20103 33 Lecture on Tourism Marketing i
A4 TR a2
R EELE i
20104 33 Strategic Human Resources Management
it~ B 17 5
€22003 33 Academic Papers Writing Research i
o
20106 33 ExDE i
Enterprise Diagnosis
C20107 3/3 B it g REAY -
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Course Code Credits/hours Course Title Semester Offered
Transcultural Management Strategy
Research
BRI RAE Y
C20108 3/3 Tourism Policy Research )
C20109 3/3 Impact on Tourism and Recreation )
PESETR)
C20110 3/3 Lecture on Tourism Management (1) )
Bt § L ()
C20111 3/3 Lecture on Tourism Management (IT) i
B R TP
58C2017 3/3 Big Data and Data Science 00
Bk T
58C2002 3/3 Information Technology Research in ©0O
Tourism Industry
FEay 2 L ar
58C2018 3/3 Airline Industry Management ©O
BAE BE E PR AR
58C2004 3/3 Certificate of Airline Customer Service ©0
REEM g2y
58C2006 3/3 Cugcomer ﬁelationship Management o
PRIH & E LR g
58C2007 3/3 Service Quality Management ©0©
BELFTRA
58C2008 3/3 Change and Innovation in Tourism 00
RYE Pk T4 gL
58C2009 3/3 Destination Marketing and Management ©0
v Lk
58C2010 3/3 Cultural Tourism ©o
T T,
58C2014 3/3 Hospitality Aesthetics Research ©0o
IMPHELE L #F B A8 Y
58C2015 3/3 Cruise Tourism Strategy Development ©0O
and Marketing Research
LR
58C2016 3/3 Women and Leisure ©0
PHAGTE B 2 g
58C2020 3/3 Technology Innovation and Digital ©0

Leisure Research
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