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Master Courses of Graduate Institute of Tourism Management, NKUHT

1S5 B ER% 1 EHF%
Applicable to Students Who Registered after Academic Year 2026
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= Research Methods Seminar (I1)(IIT)
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5 Industry Tendency Research of Tourism Thesis (I)(II)
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g Informatlon Technology Research in Tourism Industry
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Customer Relationship Management Human Resources Management
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Big Data and Data Science Marketing Management
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+ JTourism and Leisure Research Intercultural Communication
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1% [Quantitative Research Method Case Studies in Tourism
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Financial Management Service Quahty Management
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ualitative Research Change and Innovation in Tourism
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Women and Leisure Strategic Analysis for Travel and Tourism
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Destination Marketing and Management
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i3 Tourism Economics Recreation Activities Programming
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Q i’?r Recreation Resources Planning Leisure and Healthy Life
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§ 12 |Marketing for MICE Industry Travel Behavior Research
LN BRI AR < VA 51 ST 3 4 7
* . o . i % il s r\—‘s ZZ‘EZI i
?éllarll};inls and Research on Asia-Pacific and Long-distance 313 Research in Travel E-commerce 313
FAEAFTE R RFAL 303 R=35m7"° 33
Technology Innovation and Digital Leisure Research Hospitality Aesthetics Research
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Transportatlon SerVICe Research Cruise Tourism Strategy Development and Marketing Research
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F Safe]ty Managernent Research in Transportation and Leisure Research in Tourism Operations and logistics Management
= W G, g—u—*"UU X B2 Fe o5 B & T 7
P [ S 303 BIR P n B RFTE . 3|3
} Airline Industry Management Case Studies in international logistics
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Station Management

it

LEEF A 30FA(FREh 654)
2.’?;?"riﬂziﬁxﬂméamznépﬁcﬁ BICEB- A
3 LA 0 1R TOO ) F 2 AT & B e -
Remark: For

additional 1nf0rmat10n Please see the Master's Degree Regulations for the GITM.




